PRIZES CASH CONTENT




How NFC “TAP” Works

Branded NFC chips are placed on your
POP materials or packaging

Shoppers simply “tap” their phone* on the display
view: https://www.youtube.com/watch?v=eG3ZkbKDIRA

Shoppers receive immediate notification and
are served geographically customized content
that is important to your brand

*Available on all Android. Available on iPhone 7 and higher that has IOS11 and NFC APP,


https://www.youtube.com/watch?v=eG3ZkbKDlRA

BENEFIT OF TAP TECHNOLOGY:
COMPLIANCE and ADVANCED ANALYTICS/CUSTOM INTERACTION
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PERFORMANCE

There needs to be a compelling reason or offer that will entice consumers to TAP their mobile device and
participate in the offer. Exclusive content, sweepstakes, or retail specific offers are likely to have high
participation by consumers. Retailers benefit from consumer foot traffic into their store locations for content
that can only be received in their locations.

COMPELLING CONTENT

* Recipes

* Exclusive Entertainment Content such as
Trailers/Clips for Movie Promotions

* Sweepstakes Offers

* Rewards/Coupons

* Exclusive Gaming Content
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Successful Programs With Different Call To Actions

TAP TO WIN TAP FOR RECIPES TAP FOR BEAUTY TIPS TAP TO VOTE
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Try the rich creamy chocolate of
PHILADELPHIA INDULGENCE paired with
the simple goodness of NILLA wafers.

When you VOTE you'll be
entered for a chance to WIN a
Farm Rich® Game Time Package!
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. PECUANGS

HOME MENU

| ASIAN CUISINE

To gain awareness and drive trial, shelf blades
were installed in Walmart stores featuring TPG's
Mobile Engagement Technology. Consumers could
TAP their phone on the displays, or TEXT the
keyword SAUCES to a short code to instantly get a
recipe, watch a quick “how-to-prepare” video and
access a savings offer —right in store, right on
their phones! New content was delivered each
week featuring a different sauce and recipe to
help promote the variety of new sauces available.

Program Examples

To see today's
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Android device.

Consumers TAP phone on display (or TEXT) for
local pollen count, mobile couponing and brand
messaging. Promotion was executed at Walmart
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A Leading cause for migraines is falling barometric pressure.
Consumers were able to TAP their phones (or TEXT) to get a
read out of the Barometric pressure in their area.




[ NEW! ]

ON YO

Consumers TAP display in physical Walmart Stores
or TEXT a keyword to a dedicated short code to
Pre-Order Flonase. Consumers are driven to

FLUNASE:
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PRE-ORDER AND

SAVE *4 ¥ - ;
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Consumers TAP their phone (or TEXT) to receive the latest weather
information in their area, and then are instantly provided with
accompanying weather related hair care tips!

Walmart.com to pre-order the product. | AL —
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Consumers TAP phone on display (or TEXT) to watch a video
introducing Aleve’s new lower back pain relief device and learn
how it works. The program was executed at CVS, Meijer,
Walgreens and Walmart retail stores.




TAP Product Tags
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TAP to Save

DON’T PAY FOR PAY FOR

WATER CLEAN
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$1 OFF
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90% CLEANING
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*leading bargain brand,
base variant vs. Tide®* PODS™

KEEP OUT OF REACH
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TAP for Digital IRC
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The Opportunity

How can we take the friction
and expense out of the
process while digitizing the .-
entire couponing process? = A
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J ANSWER Replace on pack IRC’s for “one” NFC chip
adhered to the display.

A
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* NFC Chips are inexpensive to produce and adhere to displays.
: * No APP Required and works with both Apple and Android Phones
« Consumer simply “place” their phone over the chip to receive the coupon content _ ’ pﬁ
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TAP to Win

Tap To Win with Snapple
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Program Example — TAP for Recipe and Save

ConAgra Brands / P.F. Chang’s.

- B ' $10 7 49038207 P To gain awareness and drive

- PECUANGS trial, shelf blades were

HOME MENU . .

. ASIAN CUISINE installed in Walmart stores

featuring TPG’s Mobile

Engagement Technology.
Consumers could TAP their

YL e phone on the displays, or text

INGREDIENTS

LGUARIN - i i ot md oo the keyword SAUCES to a
oo Ml short code to instantly get a
recipe, watch a quick
“how-to-prepare” video and
access a savings offer —right in
953 Sedlell ) store, right on their phones!
A S W~ X Y [ New content was delivered
each week featuring a
different sauce and recipe to
help promote the variety of

new sauces available.
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I b Ott a Buy any one P.F. Chang's* Home Menu Sauce

and upload receipt to earn $0.75 back!
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BRAND ROTATION PER TAP

Tap to Get Menu Ideas: k \é«%’/ COUNTRYCROCK. %ngwa é '

« Consumers are served up estoad |
menu ideas, depending on

TIME OF ] BREAKFAST 1 LUNCH 1 DINNER

1

time of day (|f morning: DAY MEAT | VEGETARIAN | [ MEAT | VEGETARIAN| | MEAT | VEGETARIAN

AVOCZADC SANCWICH SAVORY EURGER MEX!CAN-STYLE RICE & BEAN BURRITOS
mgesers - - 2 . E

breakfast), weather (if nice
out, consumer is presented
with Grilling ideas).
Further, we can present
recipes based on foods
that are trending, sporting
events and holidays.

MULTIPLE RECIPES PER MEAL
RECIPES
REORDERED
BASED N1, e
UPON -
& B x &
Weather Holiday Events (Sports) Trending Foods



Concept - TAP to Unlock Digital Specialist Cards
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What’s Next for TAP?

& TAP & GO
ks 2, & o o

TAP PHONE ON GAS SELECT PRODUCTS CHECKOUT BILLING OPTIONS CONSUMER ENTERS STORE AND SHOWS
PUMP TO PURCHASE CONFIRMATION RECEIPT ON HIS PHONE

Pringles B Consumer
$1.00 is asked to
scan card

More Products )




COSTS

Costs consist of two (2) components:
1. The cost of the physical NFC chips.
2. The programming involved with the content.

PURCHASING NFC CHIPS

TPG Rewards can offer quantity
discounts when you purchase the
NFC chips. There are different
kinds of chips depending on the
client need and the materials on
which they will be affixed.

PROGRAMMING

The more complex the content, the more
involved the programming becomes and
this will result in higher costs. Simple
programming such as leading to a specific
page or content on a client’s website will
be less than custom hosted content.




Thank you for considering TPG Rewards!

SHARON ANTONE
TPG Rewards, Inc.
212-907-7111
santone@tpgny.com
www.tpgrewards.com
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NFC STATISTICS @)))

- As of 2015, approximately 76 million people owned an android device.
Worldwide, shipments will eventually shoot up to 1.2 billion units in 2018, predicts
IHS Technology.

70% of consumers said NFC addressed inconveniences they have and almost all
(95%) of those who have tried NFC said they were satisfied with it.

« There are more than 275 models of NFC-enabled phones and 1 billion NFC phones

shipped worldwide from last year to this.

85% of those who expressed an interest in using NFC are most interested in product
info, store deals and coupons.

Top U.S. Smartphone Operating Systems by Market Share:
57% Android phones

42% Apple

1% Other

95% of all Android/Other phones for the past 3 years have NFC built in. ﬂ,ﬁ
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WHO IS USING NFC

NEC sTATISTICS ()

BY HOUSEHOLD INCOME

BIAGE 18-24 IMAGE 25-34 IAGE 35-44 MIAGE 45-54 M $49,999 ORLESS  MM$50K-$99,999 MM $100K-$149,999
W AGE 55+ 0 $150K+ ! DECLINED TO ANSWER

BY GENDER
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€) AMPLIFY
Reward/digital receipt validation programs

©) ENGAGE
Give shoppers a reason to with your displays and
drive purchase intent

€) MEASURE
In-store execution like never before

Artlantic

@) ANALYZE

Consumer engagement at the neighborhood
level with a LIVE dashboard showing how many
consumers have “tapped” your display and
which aisle in the store the chip was activated.
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Thank you for considering TPG Rewards!
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TPG Rewards, Inc.
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